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Manchester City Council
Role Profile

MCR Communications Lead, Grade 9
City Policy Service, Corporate Core Directorate
Reports to: MCR Deputy Director
Job Family: Corporate Organisational Support

Key Role Descriptors: 

This role will be a subject matter specialist providing expert advice and support to a range of stakeholders within a specialist area to enable the delivery of service and organisational objectives.

The role holder will provide advice, consultancy support and professional expertise to managers within and across directorates to ensure the organisation is able to meet strategic objectives.  

The role holder will directly advise on and manage complex and sensitive issues as identified by a range of organisational stakeholders to deliver effective advice and pragmatic solutions which incorporate best practice and legal requirements.

Key Role Accountabilities: 

Support and provide expert advice to stakeholders within the organisation to ensure efficient service specific processes and strategies are in place to manage their service requirements.

Lead the development and implementation of systems that provide effective governance over the achievement of organisational plans and objectives.  Ensure that plans and processes incorporate and reflect the strategic needs of the directorates as well as the over arching objectives of the wider organisation. 

Identify key strategic service related issues, ensuring the effective implementation of timely and appropriate action.  Champion improvements in the quality, consistency and coherence of service focused activities with a consistent focus on improved quality, performance and customer service.

Effectively manage customer consultation working with key stakeholders both internally and externally to ensure feedback mechanisms are in place and maintained properly throughout the service.  

Maintain competence in subject matter specialism, undertaking research and information gathering to ensure the Council adopts and maintains best practice in areas of specialism, providing ad hoc advice where necessary. 

Oversee the production of effective and accurate management information, ensuring that this is produced accurately and consistently to strict deadlines.

Roles at this level may be required to manage a range of assigned resources.  Staff management duties may be either through direct line management (including appraisals, performance management and other duties) or through matrix management of a virtual team of officers.  

Personal commitment to continuous self development and service improvement. 

Through personal example, open commitment and clear action, ensure diversity is positively valued, resulting in equal access and treatment in employment, service delivery and communications. 

Where the roleholder is disabled every effort will be made to supply all necessary aids, adaptations or equipment to allow them to carry out all the duties of the role. If, however, a certain task proves to be unachievable, job redesign will be given full consideration. 


 
Role Portfolio: 

Manchester has committed to become a zero carbon and climate resilient city by 2038 at the latest.
Its vision is for socially just transition to a city where climate action improves lives, drives prosperity, and restores nature. 
Manchester Climate Ready is a network of stakeholders in the public, private and charitable sectors collaborating with local people to ensure that Manchester maintains a science-based approach to climate change, has a robust climate change strategy and targets, and provides evidence-based reporting on the city's progress towards its climate goals. Together, the MCR Board, Partnership and Team provide independent expertise to help accelerate change, champion the delivery of effective climate action, engage and influence stakeholders and communities to act, and seek to establish Manchester as a world class city for action on climate change.

1. Lead the planning and management of communications activity for MCR ensuring a strategic approach that delivers maximum impact. 
· Develop plans for and oversee the delivery of communications activity in support of MCR’s strategic objectives and/or specific programmes of activity, such as In Our Nature.
· Liaise with MCR’s senior leadership team and the MCR Board to ensure communications align with organisational strategic objectives and support the ambition to position Manchester as a climate leader.
· Maintain oversight of MCR communications, coordinating activity across channels and partners and ensuring alignment with key milestones and external moments (e.g. policy announcements, climate events).
· Manage communication budgets and resources ensuring they are deployed on time, to target and deliver value for money. 
· Monitor and evaluate the effectiveness of communications activity to continuously improve approach, engagement and impact.

2. Provide expertise, support and guidance to the MCR team, Partnership, Board, relevant stakeholders and programme delivery partners on delivery of effective climate communications.
· Maintain up-to-date knowledge of best practice and innovations in how communications can help to increase engagement in addressing climate change.
· Provide support and advice to internal and external team members, aiming to increase the communications reach and impact of MCR.
· Champion accessible communications and support internal and external team members to adopt best practise approaches.
· Act as guardian of MCR's brand and tone of voice, ensuring consistency across all outputs.
· Develop and manage relationships with communications counterparts in partner organisations, creating opportunities to collaborate and maximise impact in support of MCR’s strategic objectives. 

3. Lead delivery of impactful communications for all MCR activity.
· Lead the creation of high-quality content across a range of formats – including written, visual and digital – tailored to diverse audiences across the public, private, third and education sectors.
· Ensure all communications are accurate, on-brand and accessible.
· Develop and deliver targeted campaigns that raise climate awareness and drive engagement and action among key audiences.
· Oversee and grow the digital presence of MCR and its programmes, including website and social media channels.
· Produce clear, audience-specific written communications, including e-newsletters and reports.
· Lead on the procurement and management of external suppliers such as designers, videographers or PR agencies where required.
· Lead on work with media, including producing press releases, following up on media enquiries, building relationships with journalists and outlets as needed. 

4. Identify and secure new opportunities to raise the profile and influence of MCR and its programmes at a city, regional, national and international level.
· Leverage the capacity and expertise of others to support climate communications activity.
· Innovate and take creative approaches to climate communications to maximise reach and impact.  
· Understand the communications approaches taken by stakeholders and others to identify and adopt best practices. 



Key Behaviours, Skills and Technical Requirements

Our Manchester Behaviours  
· We are proud and passionate about Manchester
· We take time to listen and understand 
· We ‘own it’ and we’re not afraid to try new things  
· We work together and trust each other
· We show that we value our differences and treat people fairly

Generic Skills

Communication skills: Is able to effectively transfer key and complex information to all levels of staff, adapting the style of communication as necessary and ensuring that this information is understood.

Analytical Skills: Ability to absorb, understand and quickly assimilate complex information and concepts and compare information from a number of different sources. 

Planning and Organising: Excellent time management skills, creating own work schedules, prioritising, preparing in advance and setting realistic timescales for own self and others. Has the ability to visualise a sequence of actions needed to achieve a specific goal and how to estimate the resources required.

Project Management: Proven ability in developing a project schedule that clearly defines the project timeline required to achieve the required outcomes.  Skills to identify and monitor complex interdependencies, identifying and managing the critical path and utilising the schedule in budget forecasting and planning future resource requirements

Problem Solving and Decision Making: Continually performs at high levels of achievement, demonstrating tenacity, energy and commitment to achieve desired results.

Creative Skills: Ability to find creative solutions where there are no existing parameters or procedural framework

Strategic Thinking: Ability to identify and prioritise objectives that are consistent with the strategic vision of the organisation.

ICT Skills: Skills to ensure the availability, integrity and searchability of information through the application of formal data structures and protection measures.

Research and Intelligence: Ability to research innovative approaches and develop creative responses to climate communication challenges. 

Policy Skills: Ability to design effective policy delivery and implementation frameworks and key performance indicators

Financial Management: Ability to plans forecast and monitor expenditure against budget, investigates variances and takes timely action to address significant deviations.

Commercial Skills: Ability to monitor supplier performance and, collect performance data and investigate and resolve issues.

People Management: Ability to lead, manage and motivate staff to high levels of performance in order to achieve change and maximise staff potential and contribution to the achievement of identified aims and objectives.  Can also lead and plan the work of the team which deals with more diverse issues.

Technical Requirements (Role Specific) 

· Contribution to and understanding of current approaches to the engagement and activation of communities and organisations through communication tools and techniques
· Knowledge and understanding of the ways in which climate change is affecting communities, organisations and cities, and what actions can be taken to reduce emissions and build resilience to a changing climate. 
· Knowledge and understanding of the MCR Plan 2025-2030.
· Strong copywriting skills with excellent attention to detail 
· Demonstrable understanding of the principles of good design, content, digital marketing and brand
· Demonstrable understanding of accessible communications
· Experienced in the following:
· Writing, editing, and distributing content, including publications, press releases, website and social media content, annual reports, and marketing collateral. 
· Using and managing content management systems, social media platforms, web analytics tools and digital marketing methods. 
· Managing social media campaigns and social media communities with a view to building and maintaining online engagement.
· Managing external communications specialists.
· Evaluating and meeting the communications needs of people of different backgrounds and organisations in different sectors.
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